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Q1: What school did you go to for the ENVH program?  What year did you graduate? 

A1: Where you went to school, YEAR. 

Q2: Where have you worked and what roles have you been in throughout your career?  

A2: The lovely location your office is at with one of our many Health Au-

thorities (or maybe a fun partner organization like BCCDC or NCCEH). 

Q3: What is one of the most memorable moments or situations in 

your career so far? 

A3:  When you joined the BC Branch Executive. 

Q4:  As an EHO/PHI, one of your primary roles is to look for prob-

lems or issues; how have you stayed positive? 

A4:  By networking with your colleagues across the province through the 

Branch Exec! 

 

 

And on and on and on…... 

You — Environmental Public Health Professional 

Image Source: https://www.vectorstock.com/royalty-free-vector/african-american-

businesswoman-face-avatar-vector-22885346 
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Email info@advance-education.com 

BC’s #1 choice for FOODSAFE since 2003! 

TM 

We are looking for 

FOODSAFE instructors 

$350+ per 1-day class 

mailto:info@advance-education.com
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Image Source: https://www.vectorstock.com/royalty-free-vector/world-map-earth-

globe-cartoon-vector-26749137 

http://www.ciphi.bc.ca/
https://twitter.com/CIPHI_BC
https://www.facebook.com/login.php?next=https%3A%2F%2Fwww.facebook.com%2Fgroups%2F357333214319958%2F
https://ciphi.in1touch.org/
https://ciphi.ca/
https://ciphi.in1touch.org/
https://ciphi.ca/wp-content/uploads/2022/03/CIPHI_Professional-Development-Model_V7-Mar-2022.pdf
https://ciphi.ca/wp-content/uploads/2022/03/PDH-Entry-Tool-2022-03062022.pdf
https://www.youtube.com/channel/UCPGUwwMgx9QX5jASHCngYVQ
https://ciphi.ca/wp-content/uploads/2021/11/Learning_Plan_Template.pdf
https://ciphi.ca/professional-development/resources-and-faqs/msc-entry-guide/
https://ciphi.ca/wp-content/uploads/2022/03/CIPHI-Discipline-Specific-Competencies.pdf
https://ciphi.ca/professional-development/resources-and-faqs/
mailto:cope@ciphi.ca
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Associate Editor 
Casey Neathway (FNHA) 
#770 – 175 2nd Avenue 
Kamloops, BC V2C 5W1 

Casey.Neathway@fnha.ca 
 
 

Associate Editor 
VACANT 

 
 
 
 

Associate Editor 
Tim Roark 

3301-164A Street 
Surrey, BC V3Z 0G5 
tdroark@shaw.ca 

 
 

Editor 
Stacey Sowa (Island Health) 

489 Alberni Highway 
Parksville, BC V9P 1J9 

bcpageeditor@ciphi.bc.ca 

Editorial Team 

Editorial Policy 

The objective of this newsletter is to keep the members of the BC Branch and other colleagues informed of the local and national 

events that are of interest and importance to them. 

The views, comments, or positions of the BC Page are those of the Editorial Team or the author and do not necessarily reflect those 

of either the BC Branch or the Canadian Institute of Public Health Inspectors. 

The Editorial Team reserves the right to edit material submitted, solicited or unsolicited, for brevity, clarity, and grammatical accu-

racy. 

Advertising Policy 

The BC Branch will accept advertising relating to health & environmental issues, products, and services.  Advertisements that the 

editorial team concludes are contrary to good public health practice or environmental protection goals, or those deemed offensive 

or not in good taste, will not be accepted. 

Advertising Rates 

FULL PAGE…………..…..$75 per issue 

HALF PAGE……..……….$50 per issue 

QUARTER PAGE……….$30 per issue 

BUSINESS CARD……….$20 per issue 

There is a 25% discount for a commitment of at least six consecutive issues.  Changes can be made in the ad format or content dur-

ing this period.  Ads should be camera-ready; any extra costs necessary to prepare the ad material may be charged to the advertis-

er. 


